VALENCIA COLLEGE

Introduction to Business

Term; 202020; GEB 1011 CRN20212
West Campus; Building 11 Room 218
Class Policies & Course Syllabus

Spring 2020
COURSE DESCRIPTION: 

This course teaches students the fundamentals of business organization and procedures to acquaint students with management, business terminology, organization, and control of a large and small business.

CREDIT HOURS: 3

PREREQUISITES: None

CLASS MEETING ROOM: West Campus, Building 11– Room 218
DAY CLASS: Tuesday & Thursday @ 11:30am - 12:45pm
PROFESSOR:  Randall Hunt

PHONE:  407-342-7929
EMAIL:  (randall.hunt20@gmail.com)
SCHEDULED OFFICE HOURS:  As an Adjunct professor I do not have an assigned office please feel free to call me or email me if you need assistance.
Major Learning Outcomes with Evidence, Core Competencies and Indicators

· Students must be able to identify, interpret, and understand the concepts of how the supply and demand of products/services affect consumer behavior, manufacturing decisions, and the pricing of goods (The Business Environment).  This MLO will be assessed through class discussion and in class exercise by completing a supply and demand graph and will be tested by Exam questions.

· Students must be able to identify and explain the differences between the 3 common forms of business ownership (Starting and Growing a Business).  This MLO will be assessed through class discussion and will be tested by Exam questions.

· Students must be able to recognize and explain the principal functions of management (Managing Quality and Competitiveness).  This MLO will be assessed through class discussion and will be tested by Exam questions.

· Students must be able to explain the process of determining human resource needs and the steps to best match people and the desired business outcomes (Creating the Human Resource Advantage).  This MLO will be assessed through class discussion and will be tested by Exam questions.

· Students must be able to identify and explain the four “P’s” of marketing (Marketing: Developing Relationships).  This MLO will be assessed through Exam questions.

· Students must be able to identify and explain the functions of basic accounting, banking, and finance (Financing the Enterprise).  This MLO will be assessed through class discussions and will be tested by Exam questions.

TOPICS/AREAS COVERED


1.
Challenges of today’s business environment

2.
Creation and Distribution of wealth

3.
Global markets 

4.
Ethical behavior and social responsibility

5.
Business ownership

6.
Starting a small business

7.
Management, leadership, and employee empowerment

8.
Customer-driven businesses

9.
Operations management

10.
Motivating employees

11. Human resource management

12. Employee-management issues

13. Marketing

14.
Developing/pricing products and services

15.
Supply chain management

16.       Promoting products using marketing communications

17. Information technology

18. Financial information and accounting

19. Financial management

20. Securities markets

21. Financial institutions

22. Managing personal finances

_______________________________________________________________
These may be covered as discrete topics and/or integrated with other topic areas in an order at the discretion of the professor.  It should be understood that this topic knowledge is the minimum level for a grade of D or better.  These and other topics may be expanded or elaborated at the discretion of the individual professor and is in no way intended to be comprehensive or all-inclusive.

This course reinforces the following CLAST and Valencia Student competencies as outlined on pages 87-89 of the VC College Catalog.
EDUCATIONAL MATERIALS:

Understanding Business, 12th Edition, Nickels, McHugh, and McHugh

Publisher: McGraw-Hill Irwin, Boston, MA Text Book with Connect access card
The required text for this course is Understanding Business, 12th Edition, Nickels, McHugh, and McHugh, Publisher: McGraw-Hill Irwin, Boston, MA, and we will also be making use of McGraw Hill Connect.  It is very important that you read all of the information below to fully understand your options on how to get the best deal in obtaining what you need.

McGraw Hill Connect is a dynamic online learning environment which houses a variety of resources designed to help you master key concepts and succeed in the course.  You will be responsible for a variety of assignments in McGraw Hill Connect over the course of the term, and the work you do on these assignments will make up 10% of your overall grade in the course.

You may also opt to obtain McGraw Hill Connect Plus.  McGraw Hill Connect Plus includes all of the resources housed in McGraw Hill Connect “plus” access to an electronic version of the book.  If you are comfortable forgoing a hard-copy text altogether, you may simply opt to purchase stand-alone access to McGraw Hill Connect Plus and complete your reading by accessing the e-book.  In sum, this leaves you with the following options to choose from:

· Purchase the new book packaged with access code for McGraw Hill Connect Plus, in the campus bookstore.

· Purchase a used copy of the book and then purchase stand-alone access to McGraw Hill Connect (does not include e-book), purchased directly from course website.

· Forgo purchase of a hard-copy book and purchase stand-alone access to McGraw Hill Connect Plus (includes e-book) purchased directly from course website.

EVALUATION:
Tests and Assignments:

There will be four (4) exams during the term. These exams will be comprised of 100 True/False and multiple-choice questions.  There will be additional projects assigned and class participation will be a final factor in your course grade.
Grading Policy:





Percent:

Exams
(4)
 





18% each

Connect Assignments





  2%

Ethics Project






18%

Marketing/Finance Assignment




  8%

The sum of these will determine a letter grade as follows:

90 - 100 
A
80 – 89.9
B
70 – 79.9
C

60 – 69.9
D
0   - 59.9
F

Withdrawal Policy:

A student is permitted to withdraw from a class on or before the withdrawal deadline as published in the College calendar.  A student is not permitted to withdraw from a class after the withdrawal deadline.  The professor is permitted to withdraw a student from the class for violation of the professor’s attendance policy with written notification to the student prior to the beginning of the final exam period as published in the faculty member’s syllabus.  A student who withdraws from a class before the withdrawal deadline will receive a grade of “W”.  A student who is withdrawn by a professor will receive a grade of “W”.  A student who is withdrawn for administrative reasons at any time will receive a grade of “W” or other grade as determined in consultation with the professor.  Any student who withdraws or is withdrawn from a class during a third or subsequent attempt in the same course will be assigned a grade of “F”.  The grades of “WP” and “WF” are eliminated.  Final course grades of “A”, “B”, “C”, and “D”, “F” shall be assigned based upon the student’s academic achievement upon the completion of all course work, including the required final examination.  A student who fails to take the required final examination may receive final course grade earned, unless the professor elects to assign the student a grade of “I” or as otherwise addressed in the Professor’s course syllabus.
The deadline to withdraw from this class would be March 24, 2020
Academic Honesty:  Students will be expected to adhere to the Valencia College Student Life Map Handbook (p. 225) as it references Valencia College’s Policy #6HX28:08-11.

Student Code of Conduct:  Students will be expected to adhere to the Valencia College Student Life Map Handbook (p. 229-230) as it references Valencia College’s Policy #6X28:08-03.

CLASSROOM POLICIES:
1.
Valencia's attendance policy is that a student will be present for all class meetings.  After two absences, a student will receive an excessive absence notice and must schedule a conference with the instructor immediately. A student will be withdrawn after three (3) absences (excused or unexcused).  Continual tardiness will be viewed as absences and treated as such.  Two occurrences of being tardy will equal one absence.  A student coming in more than 15 minutes late will be counted as absent for that day.

2.
A student is responsible for all material covered during absences.  Make-ups for scheduled tests must be requested before the test date and are subject to approval of the instructor.  Unscheduled tests cannot be made up.
3. There will be no eating or drinking in the classroom.  Class begins at a scheduled time and is over when the instructor dismisses class.  
4.
Students must do their own work; there are no exceptions.  Students who plagiarize or cheat, in any way, risk dismissal from the class and expulsion from the college.
5. Students must have an active Atlas account.  Students must check their Atlas e-mails regularly as to not miss any important messages from the professor.  Missed messages via Atlas or any other medium (in-class, etc.) may affect your grade and are the responsibility of the student.
6. Students with disabilities who qualify for academic accommodations 
must provide a letter from the Office for Students with Disabilities (OSD) 
and discuss specific needs with the professor, preferably during the first 
two weeks of class.  The Office for Students with Disabilities determines accommodation based on appropriate documentation of disabilities (West Campus SSB 102, ext. 1523).
7. All cell phones, beepers, or any other such electronic device must be turned off before entering the classroom.  If they ring, beep, or make any other noise the violator may have 5 points taken off of their final course grade.
SCHEDULE OF CLASSES

Introduction to Business
Term 202020
GEB 1011-20212
West Campus Building 11 Room 218
Class Policies & Course Syllabus

Spring 2020
Class 1: January 7, 2020
Introduction of Course & Text: Review expectations of course with discussion of students' expectations of deliverables and take away from course, followed by
Chapter 1: Taking Risks and Making Profits within the Dynamic Business Environment
Class 2: January 9, 2020
Chapter 2: Understanding Economics and How It Affects Business

Video of Milton Freidman RE: Capitalism

Class 3: January 14, 2020
Chapter 3: Doing Business in Global Markets
Class 4: January 16, 2020
Chapter 4: Demanding Ethical Behavior and Socially Responsibility
Class 5: January 21, 2020
Ethics Assignment: Due February18, 2020

Enron Movie
Class 6: January 23, 2020
Chapter 5: How to Form a Business

Class 7: January 28, 2020
Exam #1
Class 8: January 30, 2020
Chapter 6:Entrepreneurship and Starting a Small Business
Class 9: February 4, 2020
Chapter 7: Management & Leadership

Class 10: February 6, 2020
Chapter 8: Structuring Organizations for Today’s Challenges

Class 11: February 11, 2020
Chapter 9: Production and Operations Management
Class 12: February 13, 2020
Chapter 10: Motivating Employees
Class 13: February 18, 2020
Exam 2: Chapters 6 – 10 
Class 14: February 20, 2020
Ethics assignment review

Class 15: February 25, 2020
Chapter 11: Human Resource Management: Finding and Keeping the Best Employees

Class 16: February 27, 2020
Chapter 12: Dealing with Union and Employee-Management Issues

Class 17: March 3, 2020
Chapter 13: Marketing: Helping Buyers Buy

Marketing Paper: Due March 31, 2020
Class 18: March 5, 2020
Chapter 14: Developing and Pricing Goods and Services

Class 19: March 10, 2020
NO SCHOOL

Class 20: March 12, 2020
NO SCHOOL

Class 21: March 17, 2020
Chapter 15: Distributing Products
Class 22: March 19, 2020
Exam #3: Chapters 11 – 15 
Class 23: March 24, 2020
Chapter 16: Using Effective Promotions

Class 24: March 26, 2020
Chapter 16: Using Effective Promotions

Class 25: March 31, 2020
Marketing Assignment review showing & discussing Ads & 4 P’s
Class 26: April 2, 2020
Chapter 17: Understanding Accounting and Financial Information

Class 27: April 7, 2020
Chapter 18: Financial Management

Class 28: April 9, 2020
Chapter 19: Using Securities Markets for Financing and Investing Opportunities 

Class 29: April 14, 2020
Chapter 20: Money, Financial Institutions, and the Federal Reserve

Class 30: April 16, 2020
Review Annual Reports for Accounting & Securities Markets Information

Class 31: April 21, 2020
Exam #4 Chapters 16-20

This Syllabus is subject to change if necessary
1

